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Abstract: This paper examines the tools of corporate social responsibility (CSR) in
the context of sustainable economic development. The study analyzes the theoretical
foundations of CSR and highlights its role as a mechanism for integrating economic, social,
and environmental objectives into corporate strategy. Particular attention is paid to
environmental, social, and institutional-managerial CSR tools, as well as their contribution
to reducing risks, enhancing corporate transparency, and strengthening long-term
sustainability. The paper emphasizes the importance of adapting CSR mechanisms to
national and sector-specific conditions in order to achieve sustainable development goals.
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INTRODUCTION

In the context of globalization and the intensification of socio-environmental
challenges, the concept of sustainable development is becoming a key guideline for
economic policy and corporate governance. Modern companies operate in an environment
where they are expected not only to achieve economic results but also to actively participate
in solving social and environmental problems. Under these conditions, corporate social
responsibility (CSR) acts as a crucial mechanism for integrating the principles of sustainable
development into the activities of business entities. The relevance of studying CSR
mechanisms is determined by the growing societal demand for business transparency, the
increasing role of stakeholders, and the need to ensure the long-term sustainability of
companies and the economy as a whole.

The concept of corporate social responsibility was first systematically substantiated in
the works of H. Bowen, who viewed CSR as the obligation of businesses to pursue policies
and actions consistent with the goals and values of society [1]. Subsequently, the concept
was further developed by A. Carroll, who proposed the pyramid of corporate social
responsibility, including economic, legal, ethical, and philanthropic levels [2].

In the context of sustainable development, CSR is considered an instrument for
implementing the “triple bottom line” concept, which assumes the simultaneous
achievement of economic, social, and environmental objectives. Thus, CSR serves as a
connecting element between corporate strategy and sustainable development goals.

The implementation of corporate social responsibility requires a systematic approach
and the use of a set of interrelated tools:
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Environmental Tools. The environmental component of CSR is aimed at reducing the

negative impact of business activities on the environment. Key tools include the
introduction of resource-saving technologies, environmental management systems,
reduction of emissions and waste, as well as compliance with international environmental
standards (ISO 14001). These measures contribute to environmental sustainability and
reduce long-term risks.

Social Tools. Social CSR tools are focused on human capital development and
improving quality of life. They include ensuring safe working conditions, investing in
employee training, developing social infrastructure, and supporting local communities.
According to stakeholder theory [3], taking into account the interests of employees and
society increases corporate sustainability and competitiveness.

Institutional and Managerial Tools. This group includes corporate codes of ethics,
anti-corruption policies, the implementation of corporate governance principles, and the
preparation of non-financial reports. The use of GRI standards and integrated reporting
enhances corporate transparency and strengthens trust among investors and society [4].

Under sustainable development conditions, corporate social responsibility can be
represented as a system of interrelated mechanisms. As illustrated in Fig. 1, CSR
mechanisms form an integrated system where environmental, social, and institutional tools
interact within the framework of stakeholder expectations and UN SDGs
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Fig. 1. Scheme of CSR Mechanisms in the Context of Sustainable Development

The scheme is based on the United Nations concept of sustainable development and
stakeholder theory. Its limitation lies in its universal nature: in real practice, CSR
mechanisms are adapted to sector-specific and national conditions.

The integration of CSR into a company’s strategy contributes to reducing social and
environmental risks, strengthening corporate reputation, and increasing investment
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attractiveness. Studies show that socially responsible companies demonstrate higher long-
term sustainability and better adaptability to external changes.

At the macroeconomic level, CSR contributes to the achievement of sustainable
development goals, the formation of social capital, and the strengthening of trust between
business, government, and society.

CONCLUSION

Corporate social responsibility in the context of sustainable economic development
acts as a strategic instrument for long-term growth and social stability. The use of
environmental, social, and institutional-managerial tools enables companies not only to
improve the efficiency of their operations but also to contribute to the sustainable
development of society. Further research in this field should focus on adapting CSR
mechanisms to national and sector-specific characteristics.
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